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Gary Player Visits
The Marquis Estate

A topographical survey of the land at The Marquis Estate in St Lucia has been carried out and the final
master plan for resort has been designed by TVS, a world class firm of architects based in Atlanta, in
conjuction with Gary Player Design who have created a detailed plan for the Gary Player signature golf
course. The plans include the positioning of the Gary Player Hotel & Villas, along with the other hotels
and villas and public areas.

On Tuesday 24th March Mr Player took the opportunity to visit The Marquis Estate with Dave Ames en

route from Stewart in Florida to The Dominican Republic where he played in a golf match at Cap Cana.

After spending a couple of hours at The Marquis Estate Dave Ames took Mr Player to meet with The
Dave Ames and Gary Player meeting The Prime Minister of Prime Minister of St Lucia, the Rt Honorable Stephenson King. Mr Player's visit was filmed and we have
St Lucia, the Rt Honorable Stephenson King included a DVD with this newsletter.

The Marquis Estate Master Plan of the resort and Gary Player Signature Golf Course

www.themarquisestate.com
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EXCLUSIVE DVD OF GARY PLAYER
AT THE MARQUIS ESTATE

Enclosed in this month’s News|etter

is a DVD of the trip to St Lucia with
Gary Player discussing the resort and
plans that Dave Ames and Gary Player
have for St Lucia and the residents.

If you do not receive this please contact
us and we will send you one.

TO ARRANGE A SITE VISIT PLEASE CONTACT

The sales support team
TELEPHONE
0845 888 4422

E-MAIL
salessupport@harlequinproperty.co.uk

www.themarquisestate.com




HARLEQUIN

HOTELS & RESORTS

COLLIERS

CRE Locum

creating successful destinations

As we near the completion of our first resort, Buccament
Bay Beach Resort in St Vincent & The Grenadines,
we are working towards establishing the operating
company, Harlequin Hotels & Resorts, as a brand and
what this should represent going forward so that it
gains a reputation that is recognised worldwide as
one of the leading 5 Star hotel brands.

Over the last few weeks, hotel consultants, Colliers
CRE, in conjunction with Locum Consulting, have
carried out several focus groups and undertaken
extensive market research into the brand image and
service delivery of other 5 star hotels in order to
establish what constitutes a Harlequin Hotels & Resorts
5 Star resort and the guest experience we wish to
deliver based on the experience and perceptions of a
cross-section of our investors, selling agents and

senior management team.

BUCCAMENT BAY

Below are examples of the diverse range of questions

addressed during the focus groups:
u
u
u
u

The results of the focus groups and research are
currently being analysed to produce a manual that
will clearly define the Harlequin Hotels & Resorts’
5 Star guest experience along with its brand positioning
and service levels by setting out operational standards
such as the policies and procedures for day-to-day
operations to ensure that all of resorts will consistently
deliver the highest and most exacting levels. By setting
the standard we cement the values of the brand and
go about further protecting and driving the returning

revenues for our investors.
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ST.VINCENT & THE GRENADINES






